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Who is Apollo Supply Chain

Apollo Supply Chain is a logistic and supply
chain solution company with a vision of being
a single source integrated logistics solutions
provider with multimodal capabilities and a
wide geographical reach.

ASC has combined forces with global partners ',7';’; APOLLO SUPPLY CHAIN |
for acquiring global reach, cutting edge - | s T [ —— ey
technology and operational excellence =
through best practices. This enables the
company to emerge as a comprehensive
solutions provider in the fragmented logistics
industry.




What is wrong with the current ASC logo & how do we improve it ?

S (

Apollo Supply Chain

* Design approach not brand centric but generic.
* Lack of brand awareness. Possible confusion with brand Apollo.

* Lacks the legacy of Apollo.
 Company's outlook initially focussed towards building its services, which now is shifting towards brand building.



What brand personality does ASC have ?

 Trustworthy | Problem solver | Efficient | Warm | Accessible | Connected | Agile | Flexible | Innovative
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Efficient Connecbted

Sharp lines. Bright colors. Young form. Fluid and connected line quality.
Flexible Trustbworthy

Soft curved movements in shape. Solid medium weight type. Warm colors.
Approachable Customer Cenbric

Solid warm colors. Mid tones. Clear uncomplicated form. Simple.
Innovabive

Clever play of space and line movement.
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ASC W:VeTellle

APOLLO SUPPLY CHAIN UPPLY CHAIN

The legacy of Apollo remains untapped with ASC. Connection with family name brings brand value.

The phonetic identity and ease of expression is stronger with Apollo ( supply chain ) in comparision of ASC.
Existence of ASC, as an evolution of ALS pre-positions the brand in the same grey area of identity.

Market competition mirrors the approach of business family backed supply chain brands, creating trust.



BRANDING DIRECTIONS



BRANDING DIRECTION 1






Built upon the foundation of paternal heritage,
Legacy carries forward and inspires from the
original Apollo.

Embibing the same value systems of a company
that stands for success and perseverance, the
concept of Legacy recreates the new Apollo Supply
Chain identity on the same grounds.

Legacy
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Leg acg Carrying forward and
growing together.
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SUPPLY CHAIN
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RAJAT SHARMA

9891021243
Regional Manager 605, Suncity Business Tower, Golf Course Rd, Sector 54, Gurugram, Haryana 122002

605, Suncity Business Tower, Golf Course Rd, Sector 54, Gurugram, Haryana 122002
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opQllo

Efficient Connected Flexible Trustworthy Approachable Customer Cenbtric Innovative
Sharp lines. Bright colors. Young form.  Fluid and connected line quality. Soft curved movements in shape. Solid medium weight type. Warm colors.  Solid warm colors. Mid tones. Clear uncomplicated form. Simple. Clever play of space and line movement.

BN . AaBbCcDd
ENEEEEN
BRI E.. ‘ ‘ Aa B bCCDd

AaBbCcDd
T East
T T Roman Sans AaBbCcDd




BRANDING DIRECTION 2
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Always Ahead

Future is where we're headed,
and we're always ahead.




The concept dwells upon
leadership, innovation
and consistent
performance.

Apollo believes in
performing, adapting and
constantly upgrading
itself to deliver better
everyday.

We ensure staying ahead
and envisioning not just
for today, but for the
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Supply Chain




Future is where we're headed
and we are

Always Ahead
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HPOIIO APOIO

Supply Chain Supply Chain
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Supply Chain
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Supply Chain sy
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Supply Chain
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Supply Chain

RAJAT SHARMA

9891021243
Regional Manager

605, Suncity Business Tower, Golf Course Rd, Sector 54, Gurugram, Haryana 122002
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HPOIIO

Efficient Connected Flexible Trustworthy Approachable Customer Centric Innovative
Sharp lines. Bright colors. Young form.  Fluid and connected line quality. Soft curved movements in shape. Solid medium weight type. Warm colors. ~ Solid warm colors. Mid tones. Clear uncomplicated form. Simple. Clever play of space and line movement.
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BRANDING DIRECTION 3
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2Cting your goodg
.. atwe do to achie‘
- growth is our success.

The co,hcept reflects on the potential of connection.
Connecting the right dots is the enablement that
we do as partners for gufelients and their needs.
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Supply Chain Supply Chain
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APOIIO

Supply Chain

RAJAT SHARMA

9891021243
Regional Manager

605, Suncity Business Tower, Golf Course Rd, Sector 54, Gurugram, Haryal
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Efficient Connected Flexible Trustworthy Approachable Customer Centric Innovative
Sharp lines. Bright colors. Young form.  Fluid and connected line quality. Soft curved movements in shape. Solid medium weight type. Warm colors.  Solid warm colors. Mid tones. Clear uncomplicated form. Simple. Clever play of space and line movement.
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UPPLY CHAIN SUppIYChain




ITERATIONS OF LOGO DIRECTIONS



ITERATIONS OF LOGO DIRECTIONS

opalo  apollo APOIO

As a furtherance of the primary logo design directions, we extend the design exercise and explore
visual possibilities and iterations of the key identities within the realm of the narratives. This
exploration gives us a vast pool of design options to finally choose from.
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Supply Chain Supply Chain Supply Chain
Supply Chain Supply Chain
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Supply Chain Supply Chain Supply Chain
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APOLLO
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END OF PRESENTATION
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